paternity, is a singularly contemporary phenomenon, and one that is specific to its postfeminist moment.
In offering postfeminist fatherhood as contemporary culture's ideal masculinity I am positioning it theoretically in terms of RW Connell's 'hegemonic masculinity', a position that negotiates the perpetuation of a gendered power imbalance, which is naturalised into popular consciousness and thus constitutes 'the currently accepted answer to the problem of the legitimacy of patriarchy.' (Connell 2005, p 77 ) This contemporary ideal of masculinity is articulated in celebrity culture via the surface appearance of increased gender egalitarianism in parenting and childcare on the one hand, and a disingenuously depoliticised shift in the cultural logic of gender roles and parenthood on the other. However, I would suggest that the valorisation of postfeminist fatherhood in contemporary culture is neither as straightforwardly progressive, or as apolitical, as celebrity culture's articulations of this figure suggest. The political pitfalls for feminism were presciently alluded to by second wave feminist Gloria Steinem when she asserted that 'If men start taking care of children, the job will become more valuable.' (Steinem cited in Wallis 1989, p. 89) Further, Mary Douglas Vavrus points to the common sense driven ease with which postfeminist fatherhood can be incorporated into an everyday discourse of an enlightened masculinity that takes feminist ideology on board, but only selectively, and without confronting the necessity of challenging the extant gendered power balance that remains tipped in favour of the hegemonic and the patriarchal: 'even while they incorporate this aspect of feminism, [representations of fatherhood] provide little more than window dressing, for they pose no challenge to any other aspect of the nuclear family, including its dominance in mainstream cultural representations and the heteronormativity that undergirds it,' (Vavrus 2002, p 'although representations of stay-at-home fathering appropriate one obvious aspect of second-wave feminist ideology -that fathers can and should do their fair share of nurturance as parents -[they] leave hegemonic masculinity's assumptions and power relations substantially unchanged, just as postfeminism does.' (Vavrus 2002, p. 356) Therefore, in order to situate my discussion of celebrity fatherhood within a wider socio-political discourse, and to problematise the political 'innocence' with which it circulates through contemporary media, it is worth briefly highlighting the disjuncture between the pervasiveness of media representations of involved, hands-on or single fatherhood and the societal reality of this phenomenon. Studies have shown that 86% of fathers versus 32% of mothers in the UK are in full time work (Ward 2004, p 9) , that only one in five take the paternity leave they are entitled to (Behr 2006, p 27) , that British men conduct about 33% of the nation's childcare (Honigsbaum 2003, p 44) , and about 25% of single parent households are headed by fathers (Ibid., p 47). Meanwhile in the US, single father families comprised only 6% of family groups counted by the US Census in 2003 (Fields 2003, pp. 6-7) , 0.2% of American family groups contained 'stay-at-home' fathers, compared with 7.6% with 'stay-at-home' mothers, (Ibid., pp 6-11) and 2006 figures showed that men headed 20% of single parent families (Jarrell 2007, ' The Daddy Track'), while 34% of all American children live in the absence of their fathers (Mosiman and Kallio 2003, 'Good Dads…') This snapshot indicates that the majority of childcare in the US and UK is still done by women. While progress has certainly been made with regard to fathers increased involvement with their children since the 1970s (Fields, 2003; Honigsbaum, 2003; Appleyard, 2007) , these statistics also indicate the complicity of celebrity culture in the wider popular misrepresentation of the extent of this progress, which I would suggest is far from politically innocent. Rather, that it is an appositely of-the-moment phenomenon whereby media culture discursively suggests the obsolescence of a politicised feminist stance, in this instance with regard to gender equity in parenting.
This article thus interrogates the cultural politics of postfeminist fatherhood, and explores the manner of its mediation and dominant tropes. This aspect of gender must necessarily negotiate what Diane Negra and Su Holmes have called 'the complex interpenetration of tabloid, reality and scandal forms,' (Negra and Holmes 2008, paragraph 23 ) through which contemporary celebrity culture mediates the public identities of the transient and changeable population of individuals under its purview. I therefore offer postfeminism as a critical framework through which to best understand the current proliferation of the figure of the celebrity father in media culture. As such, I argue that he is articulated within and through a cultural climate in which a representational discourse of involved male parenting has been normalised and naturalised, seemingly in response to the second wave feminist call for increased egalitarianism in parenting and greater gender equity in its labour share, the issue of which is hence discursively positioned as moot and redundant, with the aid of a judiciously culturally circulated discourse of postfeminist fatherhood, which conceptualises it as beneficially transformative, as a prerequisite for the attainment of a credibly mature masculine identity, and as a boon to a man's sexual desirability.
As Rosemary Coombe has noted, 'Celebrity images provide important cultural resources for many practices of "doing" gender that subvert and reconstruct dominant forms of gender identity.' (Coombe 2009, p. 459) The figure of the celebrity postfeminist father, exemplifies one such cultural practice. The analysis that follows will elucidate the notion that a reconstructed form of masculinity is negotiated through this figure as he seems to account for and personify an apposite aspect of second wave feminism, while simultaneously hegemonically countermanding it. I thus aim to participate in the critical practice called for by Negra and Holmes that 'seeks to join together new scholarship on celebrity with new theories of gender in the postfeminist context.' (Negra and Holmes 2008, paragraph 17) They highlight that 'fame has [long] been understood as being shaped by gendered discourses of construction and reception,' but also that a 'gender-minded media studies practice that can account for the gendering of fame which pervades the everyday churn of celebrity cultureespecially in its tabloid and "reality" forms -is still lacking.' (Ibid., paragraph 20) I hope here to partially redress one aspect of this lack. In so doing I aim to illustrate some of what is at stake, and to account for the ubiquity and discursive commonalities of the celebrity father in contemporary culture, as well as to understand the postfeminist implications of the gendered discourse this figure seems to exemplify.
Tabloid Culture and the Rhetoric of 'Hot' and 'Sexy' Fatherhood
In a 2009 edition of the free daily tabloid The London Paper, amongst stories about Michael Jackson's death, the summer heat-wave, and Wimbledon tennis, sits a paparazzi photograph of Jude Law walking with his young son. It is framed so they appear to be alone together. Law's arm is placed protectively around the boy, his hand resting on his son's chest. Unanchored by a corresponding article, there is only a caption: 'Hottie: Jude Law and his youngest son Rudy, six, cool off with drinks in north London yesterday.' ('Hottie' 2009, p. 3) The newsworthiness of celebrity fatherhood thus announces itself pictorially, and with the caption's added nuances, it neatly encapsulates a number of tropes germane to the intensification and proliferation of discourses of celebrity fatherhood in postfeminist media culture. Specifically, it showcases fatherhood as an attractive and desirable facet of contemporary masculinity, presents it as a spectacle unto itself, and suggests that in the hierarchy of discourses at work in an individual celebrity persona, fatherhood has the potential (and the tendency) to dominate, and to resolve tensions and inconsistencies in a public persona, which might otherwise trouble a postfeminist conceptualisation of ideal masculinity. In this case, for instance, Law's previously dominant persona as a 'love rat' does not figure, as it is superseded by the celebratory spectacle of his involved and tactile approach to fathering. 'If I could be anything in life, I would be a good father.' (Obama, 2009) The tone and rhetoric of the ABC item was unfalteringly celebratory and congratulatory. It made no bones about the fact that in representationally, rhetorically and discursively privileging the fatherhood of the celebrities in question (and thereby aligning their publicly mediated identities with an aspect of their ostensibly heretofore private identities), it was overtly painting it in an unequivocally positive light. Moreover, in celebrating and consciously mediating paternity, it articulated an identity for each of the celebrities discussed commensurate with postfeminist discourses of fatherhood that position men as active, involved, dedicated, loving, and 'hands on.' The ameliorative amendment to Matthew McConnaughey's public persona is articulated in a segment when he is described as having made a transition from 'surfer dude to surfer dad.' With this seemingly throwaway sound-bite, a number of notable recurring tropes of postfeminist fatherhood in contemporary celebrity culture are flagged up: such as the way in which it is subsumed into and accommodated by an extant persona or public identity for the male celebrity in question. 6 The potential for fatherhood to inflect and transform a celebrity's dominant public persona from the immature (hence the epithet 'dude') to the mature in a manner whereby the ageing process for men is rendered not only acceptable in a youth oriented media culture, but positively desirable is also important here. The sexualisation of celebrity fatherhood ('Hollywood's Hottest Dads') speaks directly to the notion that such fathers are desirable to women for whom sensitive parenting is an attractive quality, and thus, this tendency to characterise them as 'sexy' is an important manifestation of the cultural reconfiguration of postfeminist masculinity.
For example, referring to Pitt, the ABC presenter says, 'We always talk about Brad's six pack, but it's not just about his abs, you know!' Thus a rhetorical alignment is made between Pitt's sexual Hence, a celebrity oriented news item, like the ABC one described here, is symptomatic of a major trope of both the discourse of postfeminist fatherhood, and contemporary male celebrity. Rather than an isolated consequence of independent editorial decisions alongside the happenstance of Fathers' Day in the calendar, it can instead be understood as part of a wider trend in depicting masculinity within media culture more broadly. Instances of mediated celebrity fatherhood like those described here, in which fatherhood is articulated as a sexually desirable masculine trait via the celebrity gossip sector of the tabloid media, do seem to suggest a specifically young and female audience demographic. Nevertheless, it remains the case that the celebrity postfeminist fatherhood is a larger discursive phenomenon than this, which can be and has been niche marketed in more ways than one, to different audience demographics, in line with the totalising pervasiveness of postfeminist culture's discourses of gender. Indicative of this in the UK is the phenomenon of the 'dad mag' Having thus highlighted the intersection between mediated postfeminist fatherhood and contemporary celebrity culture, I now turn to the newer phenomenon of father centred celebrity reality tv, which has become an increasingly important part of maintaining, recuperating and revitalising a culturally significant public identity for the male celebrity subject.
'Keepin' It Real and Being A Family Man': Celebrity Reality TV and Postfeminist Fatherhood
The cross-mediation of celebrity fatherhood, has taken place alongside increased media access to the ostensibly private realms of celebrities, facilitated in part by the proliferation of reality tv. As Negra and Holmes point out:
'celebrity is often deemed to connote a representational structure in which the primary, or only, emphasis is on the person's "private" life or lifestyle.' (Negra and Holmes 2008, paragraph 19) Celebrity reality TV is symptomatic of this, as Holmes states, 'reality TV has established a new televisual realism in the digital age, founded on the concept of self-revelation and (often) personal development as a privileged signifier of authenticity.' (Holmes 2006, p. 54) This accelerated interest in the private realm of paternalised male celebrities is particularly apparent in celebrity gossip texts and paparazzi photographs with their penchant for publicly documenting 'private' father and child moments. But it can also be seen in the recent cluster of celebrity reality tv shows that open up the 'private' realm of celebrity fatherhood to public consumption. 
Scandal, Backlash and Celebrity Postfeminist Fatherhood
The extent to which the cultural viability of a male celebrity persona can be dependent on their ability to articulate postfeminist fatherhood is also highlighted in instances that see the coherence and continuity of a celebrity's public identity ruptured by scandal. It has been the case for several major male celebrities that scandal, 10 directly or indirectly related to their status as celebrity fathers, has violated or disrupted the terms of ideal masculinity with which their celebrity is sustained and articulated, as the following discussion demonstrates. As Fairclough has noted, it is often the case that 'female celebrities are unsurprisingly held to different and more exacting standards than their male counterparts,' (Fairclough 2008, paragraph 9) while Cobb points to narratives of 'bad celebrity motherhood [that] elide the bad father.' She continues:
'The insistence on the mother as the natural primary care-giver means that bad and/or absent fathers are of no consequence. In other words, the discourse suggests that if the mother had inhabited the appropriate maternal role then she would have had the power to override any negative influence from the father. However, the double standard of this part of the discourse is that the good father can be just as good as the good mother, if not better in times of need.' (Cobb 2008, paragraph 22) This is symptomatic of the tendency to celebrate fatherhood and demonise motherhood in postfeminist celebrity culture, 11 Crowe and Gibson are representative of specific expectations germane to the public performance of postfeminist masculinity, in that the newsworthiness of their 'bad' fatherhood represented a noticeable and stark about face from their hitherto successful embodiments of the paternal ideal. Each of them had assiduously cultivated a paternal persona over the years in the lead up to the scandals concerned, which then undermined and troubled the coherence of their extant public identities, to which fatherhood had become central. As I have argued, the performance of postfeminist fatherhood in popular cultural spheres is now a discursive requirement for the attainment of ideal masculinity in contemporary celebrity culture. This is why a male celebrity's fall from grace will not be tolerated if it violates the terms of the postfeminist paternal ideal, and why it is then subject to similar levels of judgmental jurisprudence as that enacted on female celebrities.
For each of the celebrity figures identified here, media discourses emerged that positioned them in violation of the terms of ideal masculinity. In most cases, this took place through a mutually subsuming interlocution between the dominant tropes of their filmic personae, and the cross mediated discourse of a fatherhood increasingly rendered available to public consumption via tabloid media, thus destabilising the classic public/private and onscreen/offscreen dichotomy (or "duality") that the star occupies in popular culture (Ellis 1982; Dyer 1998 Dyer [1979 ; Geraghty 2000).
Eddie Murphy's status and bankability was ruptured by a paternity scandal in which he was figured as inhabiting one of the most damaging stereotypes of African-American masculinity -the 'deadbeat dad' -, when he publicly denied paternity of a child that a DNA test would prove to be his 18 In each case, the celebrity's failure to live up to current cultural ideals of masculinity or to maintain a consistency to his public identity as a postfeminist father, has seen him subject to vilification and ridicule in the tabloid media. This was also the case for Tom Cruise as I will now explore.
The Hyper-Paternalism of Tom Cruise's Postfeminist Fatherhood
From the late 1990s, the two aspects of the 'duality' that comprised Tom Cruise's screen stardom and extra-filmic persona operated in a complementary relationship, as postfeminist fatherhood came to epitomise his public identity, via both the paternalisation of his screen roles (in Jerry Maguire (1996) , that 'huge placards saying, "be silent and make all physical movements slow and understandable,"
had been carried into the couple's home, to be displayed around the house to remind Holmes to deal with the extreme pain of childbirth quietly.' ('Holmes Gearing... ' 2006) Media reportage of Cruise's involved, attentive and dedicated fatherhood was hence deployed counter to the usual discursive end that has come to be normalised in postfeminist culture's dominant mediation of fatherhood, which has so often utilised it in a purportedly progressive capacity, to ameliorate masculinity in line with ideals germane to postfeminism. In this instance then, an ideological impasse was reached as Cruise's fatherhood veered off the postfeminist script according to which he should be domesticated, benignly emotionally effusive, present and available, and towards a troublingly traditional patriarchal model. In this way, fatherhood, and its discursive function for the cultural logic of Cruise's persona performed a de facto u-turn, as its meanings shifted away from stability and maturity, and toward associations characterised instead by power, control and a paternalistic comportment long since outmoded by conceptualisations of ideal fatherhood in postfeminism.
The apparent detrimental effects this development had on Cruise's bankability and credibility suggest the public was unwilling or unable to reconcile the superficially benign and heroic depictions of fatherhood that had characterised his filmic and extra-filmic personae through his fathering of his first two children, 19 with the domineering, overbearing and controlling images of fatherhood that circulated in the media around Suri's birth. 20 When the aforementioned displays of controlling paternalism began to dominate his celebrity discourse, it exposed a less mutedly patriarchal mode than that allowed for by the cultural ideal of postfeminist fatherhood.
The publicity generated by Cruise's problematic paternalistic behaviour simultaneously The happenstance of Suri's birth during a publicity drive for Mission: Impossible III, proved highly demonstrative of the marketability of celebrity postfeminist fatherhood, as it became the structuring theme of the film's publicity drive. Despite Cruise's insistence while promoting the film before the birth that he would abandon it to take up his paternal duties when the baby arrived (Clark 2006) , and a press release issued after the birth indicating
Cruise's decision to absent himself, ('Cruise Becomes a Dad ' 2006) he was gone from the publicity drive for only two days, after which he returned to promoting the film by linking it to his new fatherhood (Lawson 2006; Friedman 2006) . British television's GMTV broadcast a thus celebrated as often as it is vilified, and has yet to recover the former coherence and consistency that characterised it prior to the taint of scandal.
Contemporary media culture has thus manifestly evinced a growing appetite for tabloid images of male celebrities performing postfeminist fatherhood, according to the dictates of its preferred cultural template. Correspondingly there has been a marked proliferation in visual and rhetorical media documentation of paternally themed images and discourses around the ostensibly private realm of male celebrities, which have been opened up to public consumption. This has occurred in line with a broader shift in this direction that the rise of tabloid, reality and scandal forms heralded, alongside the trans-media circulation of contemporary celebrity, both of which have shrewdly accommodated the popular cultural salience of postfeminist fatherhood into their representational discourse.
which organizes the meanings of these terms, with the concept of "star" positioned above the concept of the "celebrity."' (Redmond and Holmes 2007, p 8) given the purview of this article, to discuss these Hollywood actors in terms of their status as celebrities rather than film stars. This is not to negate the significance of the screen persona, or the phenomenon of film stardom, and I will, where appropriate, make reference to cinematic and televisual fictions, where there is a productive parallel or point to be made about the mediation of postfeminist fatherhood. However it is beyond the scope of this piece to be able to adequately explicate all of the nuances of the discursive interlocution between stardom and celebrity. Rather, I wish to position it as a more circulatory and discursive process with a number of factors and facets of the cultural industries interoperating to facilitate this discourse of masculine identity in contemporary celebrity culture, and to effect this representational trend. I hence acknowledge the role of the celebrity's own power and agency, the publicity machine and promotional culture, gossip culture, and the tabloid news agenda in contributing to this discourse. See scholarship by Gamson (1994) , Marshall (1997) , Turner et al (2000) , Turner (2004) and Hesmondhalgh (2005) for discussions of the relationship between celebrity agency and power and the cultural production of celebrity.
and the impact of this development upon the coherence of his public persona as a postfeminist father remains to be seen. A later section of this article details examples of cases whereby scandal and/or backlash germane to a celebrity's fatherhood has ruptured the coherence of their personification of this ideal.
5 This is in fact quite typical of the way that Barack Obama has been mediated within celebrity culture, and the fact that he became so quickly and widely entrenched within a celebrity oriented media culture did not go unnoticed by his political opponents who in fact attempted to flag it up in order to discredit him. (Cobb 2008, paragraph 25) 6
In this way it acknowledges the aforementioned 'duality' of film stardom in terms of filmic persona and persona articulated elsewhere in media culture in the capacity of celebrity, but positions them in this case as complementary, as do the following examples relating to Patrick Dempsey. here, the offences perpetrated were incongruous with the morality or values associated with the dominant paternal ideal they had heretofore come to personify.
11 See Cobb (2008) for an in depth case study of the demonization of celebrity motherhood in postfeminism.
12 Recently the tabloid media have also seized upon and widely circulated a quotation by Price comparing her daughter to a 'troll' ('Katie Price Compares Daughter…' 2009) 
